


Goal

In September 2010, Extreme Makeover: Home Edition wanted to surprise th
School for the Deaf when revealing they were going to provide the school witt
the show's practice is to show up and announce their arrival on a megaphor
wasn't an ideal method to communicate with the recipients of the makeove
contacted AirSign to design a giant airplane banner to share the exciting new
staff of the school.

“So look, normally | grab the megaphone, crank it up to 11 and | can surprise a fan
not really going to work with this particular big family because they’re deaf, so we |
creative. It's all about visuals when you’re dealing with the deaf.”

- Ty Pennington, host of Extreme Makeover: Hc

FaUIsd=1I<]1\'l Execution

We Specialize in SK AirSign created the huge banner, that m
feet x 100 feet, and supplied the plane th:
as Pennington and his team arrived at th

Results

Not only did the plane flying directly over
School for the Deaf attract attention &
everyone to look up, but the banner was
for everyone to read and understand. Th
caused by the flyover was felt throughot
week and is apparent in the episode.
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